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BE€ THE CHANGE




Who we are

A PIONEER ON THE DANISH MARKET SINCE 1988

A BRAND KNOWN BY THE CONSUMERS AS 100% PLANT-BASED

A BRAND THAT CHALLENGE THE STATUS QUO & HAS ENTREPRENEUR SPIRIT
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Challengers of conventional thinking

Challenge conventional thinking
Sometimes calls for inspiration!

| n N awe are ihspii@d by challengersé ¢ .
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crop forecasts

precision gps safety grooving
gigapan photography
digital fly-by-wire
shock absorbers enriched baby formula winglets
rechargeable batteries cochlear implants
< dustbusters the electronic thermomete digital cameras
i es cloud-free satellite imag
openstack cloud computing smoke detectors
invisible braces advanced water filters>
aerodynormie-SswHRSHS

food safety protocols cardi ump
truck aerodynamics freeze-drie%
memory foam emergenc

cat scans



THE WAY WE ACT

EVERY DAY ~ RETAIL = CONSUMER
SDAY | FOCUS |  OBSESSED

A PLAN
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'WTN"‘WTC}_L) SUCCESS TEAMWORK

NO status | Win-Win |  Everyday . Mainstream
quo ' partnership ' dialogue ' consumers




Business plans






BRAND

STRUCTURE

CULTURE

CULTURE
DNA

Having a playful environment
Valuing each member
Closely connecting each member
Enjoying the pressure

Each member has the freedom to
think different

INDIVIDUAL
THINKING

START UP
PERCEPTION

Moy o

SOLUTION Sl wNOVATIOM
CREATIVITY Q ~ KNOWLEDGE

IDEAS

EVERYTHING
IS POSSIBLE

NO

COMPROMISE

IN

& AROUND
PRODUCT
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The best way to predict
the future Is to Iinvent it!






CREATIVE SOLUTIONS
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Never Be Universal

Take the lead - and keep the lead



TOWARDS GREENE
PASTURES

EVERYBODY USE SOY TODAY, BUT GRASS
MIGHT BE THE NEXT PROTEIN.

BECAUSE WHY NOT?

IT CONTAINS TWICE AS MUCH PROTEIN,

GROWS 11 MONTHS A YEAR AND HAS ALL
11 AMINO ACIDS.




