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The leading Nordic BCG company
Unique customer and consumer insight in local markets

300 #1

local brands with The leading branded
strong positions

consumer goods company
in the Nordic region

#1

The leading branded
consumer goods company
in the Baltic region

OPERATING REVENUES! EBIT (ADJ.) MARGIN? MARKET VALUE?

39.6 11.1% &9

10rkla Branded Consumer Goods incl. HQ 2018. 2As of 20 November 2019 "Orkla

NOK
BILLION



A broad portfolio of leading local brands

Confectionery &

Orkla

Snacks

Orkla

Care

Orkla
Food
Ingredients

Orkla
Investments

(NOK billion)
Sales: 16.0
EBIT (adj.): 2.0

EBIT (adj.) margin:

(NOK billion)
Sales: 6.2
EBIT (adj.): 1.0

EBIT (adj.) margin:
16.1%

(NOK billion)
Sales: 8.1
EBIT (adj.): 1.1

EBIT (adj.) margin:
13.4%

(NOK billion)
Sales: 9.6
EBIT (adj.): 0.5

EBIT (adj.) margin:
5.6%

Jotun (42.6%)

18% 1% 29%

Hydro Power

Financial Investments

Norway

3 Note: Full-year figures 2018
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Innovating for the future
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Why choose vegan?
N

o©
30%

of carbon emissions
are from food
& agriculture

aldimlima

Veganskt, rdklart!

http://www.naturvardsverket.se/Sa-mar-miljon/Statistik-A-O/Vaxthusgaser-konsumtionsbaserade-utslapp-per-omrade/



https://www.naturvardsverket.se/Sa-mar-miljon/Statistik-A-O/Vaxthusgaser-konsumtionsbaserade-utslapp-per-omrade/
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A big consumer shift

15-70 years, n=1607 TODAY
Vegan [ 2%
“vego Vegetarian [ 2%

Pescetarian
Flexitarian  Flexitarian (flera ganger i veckan)

Flexitarian (ngn gang i veckan)

Flexitarian (ngn gang varannan...

Flexitarian (ngn gang i manaden)

Flexitarian (ngn gang i kvartalet)

No plant-based Mer sallan
Ater aldrig vegetariskivegansk mat

Sources: Insight Distillery, Ungdomsbarometern
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Vegannkt, Adklart!
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Our consumer: Young woman who A.‘

76% think that
sustainable methods
in retail & production
have a major impact!

v Woman 15-35 y/o
v’ Bigger cities

v Smaller households
v’ Digital
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Sustainable:

v' VEGAN

v' Low CO2 foot print

v Climate smart packaging

glutenfri
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Vegannkt, sdklart!
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FREE
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Our food: Taste taste taste!

28 anamma P
‘.,‘ u@{,(‘n‘;}(; PN

W FALAFEL oW
A 'qq

) o
»

FALAFEL

4"

KASVISNAKKI

L' A' ?







Consumer research:
Insight-based innovation

Deep Dive Fall 2019
ka alternativ

/7
Orkla
Foods Svern

Brand Associations: Top 10 products

HH

Average Quorn Halsans Kok Anamma Oumph!
Target Group Scorecard
. Heavy Users - Several times a week.
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”The Anamma Way”
Our consumer panel

"I wish there was a really good
mince that was easy to shape
so that you could make your
own vegan meatballs and
burgers”






Anamma Moldable Mince
- Retail product of the year!

3 YouTube

MIDDAG HOS MIG (i samarbete mgagd Ana¥ima)

Therese Lindgren &
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"I wish there was a really good
mince that was easy to shape so
that you could make your own
vegan meatballs and burgers”
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100% digital media strategy!

SPARARDU 4077 LITER

OMDUBYTER UT NOTFARSEN -
2% VATTEN OM ARET.

VEGOFARS VARJE TACOFREDA

o

Jivligt Gott &r Sveriges storsta veganska
matblogg. Har skriver jag, Gustav Johansson, om
det jag anser vara javligt god mat, och mina
forsok att laga den. Har finns recept,

VEGANSKA PIZZASNITTAR PA ANAMMAS VEGANSKA frin Stckhim o an el pasniga akar o

mat och det som hander mig. Sjalvklart ar alla

FARD | G P |ZZO R recept lagade utan kott, annars vore de ju inte sa o) 10571721

goda

y Javligt Gott on 14 okiober, 2019 in Amerikansk Mat, Festmat, Fransk mat, Italiensk mat, Mexikansk mat

Mest veganskt, men ocksa en del lakto-ovo,
Snabblagad m: 1v9 nsk mat

Kamidralit | de: ks receptan: vlogg: HOUSE TOUR fran stugan



Results: Market leader
driving category growth!

* Market leader since 2018

* Retail Sales Value 216 million SEK, growing +45%

* +7,6%p value shares latest year

* Highest loyalty and preference among category buyers
e Highest retention rate: 88%!

32%
egannie, naidare +716pp

anaimma

aldimma

Veganskt, rdklart!

ACN R12 w 40 2019



Sweden’s 6th most
recommended brand 2019!

Sveriges mest rekommenderade varumarken 2019

Brand advocacy-poangen tas fram genom att respondenter tillfragas: Vilka av foljande
foretag/varumarken skulle du kunna REKOMMENDERA till andra? Och vilka skulle du
rekommendera vanner, familj eller kollegor att UNDVIKA?

Swish
KIA
Sonos
Bose
Avanza

Volvo

Vasterbottensost
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o
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Netflix
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Mordic Choice Hotels 54,7 o
Vegannkt, sdaklart!

YouGov 01-11-2018 - 31-10-2019
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Veganakt, rdklart !




