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Group income statement

1.1.-30.6. 1.1.-31.12. 1.4.-30.6.
Amounts in NOK million 2002 2001 2001 2002 2001
Operating revenues 21,451 21,939 44,799 11,173 11,534
Operating expenses (18,644) (19,146) (38,965) (9,500) (9,845)
Ord. depreciation and write-downs (1,112) (1,068) (2,148) (560) (525)
Operating profit before goodwill
and other revenues and expenses 1,695 1,725 3,686 1,113 1,164
Goodwill amortisation and write-downs (244) (221) (454) (127) (112)
Other revenues and expenses 1) (32) 19 28 (32) 0
Operating profit 1,419 1,523 3,260 954 1,052
Profit from associates 172 160 1,510 85 97
Dividends 320 485 545 307 387
Portfolio gains 179 507 (760) 41 264
Financial items, net (587) (593) (1,302) (309) (314)
Profit before tax 1,503 2,082 3,253 1,078 1,486
Taxes (406) (562) (773) (291) (401)
Profit after tax 1,097 1,520 2,480 787 1,085

Of this minority interests 94 90 211 54 57

Profit before tax, Industry 995 1,026 3,363 733 807
Profit before tax, Financial Investments 508 1,056 (110) 345 679
Earnings per share fully diluted (NOK) 4.8 6.8 10.7 3.5 4.9
Earnings per share fully diluted, 
adjusted (NOK) 2) 6.1 7.8 13.3 4.3 5.5
1) Other revenues and expenses totalled NOK -32 million in second quarter 2002: Gains from sale of Kemetyl 
(NOK 25 million), restructuring Orkla Foods (NOK -49 million), Orkla Beverages (NOK -8 million). In second quar-
ter 2001 NOK 19 million: Gains from sale of Fredrikstad Blikk- og Metallvarefabrikk (NOK 46 million), as well as
provisions for future demolition costs (NOK -27 million), both in Chemicals. 
2) Excluding goodwill amortisation and non-recurring items.

Operating revenues and Operating profit before
goodwill amortisation in NOK million quarterly

1Q 2 Q 3Q 4Q 1Q 2Q 3Q 4Q 1 Q 2Q
2000 2001 2002

OPERATING PROFIT BEFORE GOODWILL AMORTISATION

Main trends in the second quarter 
l Profit before tax for the Orkla Group totalled NOK 1,078 million in the second quarter of 2002, compared with NOK 1,486 million in the

corresponding period of 2001. At the end of the second quarter, earnings per share were NOK 4.8, compared with NOK 6.8 at the end of
the first six months of last year. The decline was due to lower realised gains and dividends received for the Financial Investments division,
while negative currency effects led to somewhat lower profit for the Industry division than in the corresponding period of last year.

l Orkla Brands and Orkla Beverages achieved growth during the quarter, while profit for Orkla Foods was lower than anticipated. The weak
advertising markets continued to have a negative impact on Orkla Media. The strong Norwegian krone and the weaker US dollar reduced
profit before tax for the quarter by approximately NOK 90 million.

l In a weak financial market, Orkla's share portfolio did considerably better than the stock exchange indices with which it is relevant to
compare Orkla's performance. The total return on the share portfolio in the first six months was -0.7 %, compared with -11.2 % for the
Oslo Stock Exchange Benchmark Index. 

1Q 2Q 3Q 4 Q 1Q 2Q 3Q 4 Q 1Q 2Q
2000 2001 2002

The Orkla Group
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Group operating revenues in the second quarter totalled NOK
11.173 million, compared with NOK 11,534 million last year.
Adjusted for currency effects, underlying growth for the Branded
Consumer Goods business was 4 %. Operating revenues for the
Chemicals business were negatively affected by the stronger
Norwegian krone and the weaker US dollar, in addition to which
soya bean trading was reduced in 2002.

Group operating profit before goodwill amortisation totalled
NOK 1,113 million, compared with NOK 1,164 million in the
second quarter of last year. Currency effects reduced profit by NOK
76 million. 

Orkla Brands had a strong quarter, achieving profit growth of
18 %. Orkla Beverages also performed well. At the end of the second
quarter, Orkla Beverages' accumulated profit before goodwill was
23 % higher than last year. The strongest profit growth took place in
the Nordic region and Eastern Europe. 

Orkla Foods reported lower profit for the quarter than anticipa-
ted. The main reason for the negative difference was lower sales
volume for Abba Seafood, particularly in Poland. As anticipated,
weak advertising markets in Denmark and Poland led to weak
results for Orkla Media in the second quarter. In Denmark, costs
associated with the free newspaper, Urban, had a negative impact on
profit, while the newspaper strike in Norway is estimated to have
reduced profit for the second quarter by NOK 7-8 million.

Despite currency hedging contracts, the stronger Norwegian
krone and the weaker US dollar had a negative impact on profit for
the Chemicals area. Sales of lignin products remained high and the
lignin business reported profit growth for the quarter. 

Orkla Foods has made a provision of SEK 60 million under
"Other revenues and expenses" for restructuring and workforce
reductions at Procordia. The Chemicals business has sold the
Swedish company Kemetyl, which mainly manufactures ethanol-
based products, at a profit of NOK 25 million. Carlsberg Breweries
has sold shares in Svyturus and Vena to BBH, which led to a minor
accounting gain, while provisions for ongoing restructuring in
Sweden and Switzerland have increased somewhat.

The contribution to profit from associates amounted to NOK 85
million for the quarter. This figure is lower than last year because
Orkla sold its interest in Hartwall in 2001. Jotun's performance was
better than in the second quarter of last year.

The Financial Investments division posted portfolio gains of
NOK 41 million in the second quarter, compared with NOK 264
million last year. Dividends received were also lower than in the
second quarter of 2001. 

Net financial items in the second quarter were on a par with last
year. A reduction in liabilities, as a result of positive cash flow in the
second half of 2001 and positive currency effects on the Group's
loan portfolio, contributed to a reduction in net interest expenses in
the second quarter. This was offset by negative translation effects on
monetary items relating to Carlsberg Breweries' operations in Russia
and Turkey. 

Work is in progress to free up capital in all parts of the Group,
and the performance of Carlsberg Breweries and the Chemicals
business has been particularly satisfactory so far this year. Partly due
to this, free cash flow from the Industry division was NOK 1.6 bil-

lion at the end of the first six months. Payment of dividends and
taxes and expansion contributed to the NOK 0.6 billion rise in net
interest-bearing debt.

The equity ratio increased by 0.8 percentage points during the
quarter, amounting to 35.4 % at the end of the first six months.
Including unrealised gains on the investment portfolio, the value of
which was reduced during the period, the equity ratio dropped 0.6
percentage points to 37.8 %. 

In April this year, Swedish researchers announced that they had
discovered the chemical substance acrylamide in certain food pro-
ducts. The consequences of this discovery are still unclear. However,
there have been no demands for any products to be recalled and no
national authorities have adopted maximum limits. Orkla companies
are cooperating with the Norwegian and Swedish authorities on this
matter. With the exception of a reduction in Snacks sales in Sweden,
the acrylamide scare had had only a marginal effect on Orkla Foods'
and Orkla Brands' sales as of the end of the second quarter. 

Orkla Foods
· Lower profit than anticipated in the second quarter
· Negative sales growth for Abba Seafood, particularly in Poland
· Redesign project initiated at Procordia Food

Operating revenues in the second quarter totalled NOK 2,641 mil-
lion, compared with NOK 2,691 million in the corresponding period
of 2001. The stronger Norwegian krone had a significant negative
impact on revenues from foreign companies. For continuing busi-
ness, operating revenues were up approximately 1 %, measured in
local currency. 

Operating profit before goodwill amortisation in the second
quarter was NOK 185 million, NOK 30 million lower than last year.
The changed currency rates reduced profit by NOK 6 million. 

Abba Seafood had a poor quarter, with the Polish company
Superfish experiencing a particularly sharp fall in profit. Due to a
significant rise in raw materials prices, the price of seafood products
increased more than the price of relevant substitutes. Combined
with the general decline in the Polish economy, this had a negative
impact on sales volume. A number of measures have been initiated,
including the closure of two production plants and a workforce
reduction of 140 persons. A programme to cut costs even further has
begun. 

Felix Abba in Finland continued its positive trend and again
reported profit growth in the second quarter. The other Orkla Foods
companies reported operating profit on a par with or slightly lower
than last year. Most of the important product groups maintained
their market positions. 

Procordia Food in Sweden has initiated an improvement project,
the purpose of which is to increase Procordia Food's competitive-
ness on the Swedish market and increase profit. The full effect on
profit is expected towards the end of 2003. The number of employees
will be reduced by 125 in Eslöv (Sweden) and SEK 60 million was
allocated in the second quarter to cover workforce reductions and
restructuring costs. A similar improvement project is being imple-
mented at Abba Seafood.



Romania's leading margarine, ketchup and mustard manufacturer
became part of Orkla Foods at the end of May. The new company
will be called Orkla Foods Romania S.A and has been consolidated
in the accounts from 1 June 2002. The company has an annual turn-
over of NOK 140 million and approximately 400 employees.

Bakers increased its sales revenues by 6.5 % in the second quar-
ter compared with the corresponding period of 2001, to NOK 268
million. Operating profit for the period was higher than last year.
However, this was primarily due to the effect of Easter sales taking
place in a different quarter, and at the end of the first six months
profit was on a par with last year.

Orkla Beverages (40% of Carlsberg Breweries) *)

·Volume and profit growth for BBH
· Positive volume growth, +7 %, for the Carlsberg brand
· Continued expansion in Central and Eastern Europe
· Weaker Russian rouble and Turkish lira

In the second quarter, Orkla's 40 % stake in Carlsberg Breweries
represented a turnover of NOK 4,075 million which, adjusted for
currency effects, was 10 % higher than in the corresponding period
of last year. The rise in operating revenues was mainly due to contin-
ued strong organic growth at BBH, acquisitions in Poland and the
fact that Türk Tuborg was not consolidated in the accounts in the
second quarter of last year. 

Operating profit before goodwill amortisation totalled NOK 525
million in the second quarter, compared with NOK 493 million in
the corresponding period of last year. Adjusted for currency effects,
this is equivalent to growth of 17 %. The improvement in profit was
mainly due to strong growth at BBH. In Western Europe, Carlsberg
Breweries reported profit growth in Norway and Finland, while
Southern Europe was affected by unfavourable weather during the
period. At the end of the first six months, profit before goodwill
amortisation totalled NOK 666 million, 23 % higher than in the first
half of 2001. 

For accounting purposes, Russia and Turkey are treated as high
inflation countries and translation effects on monetary items are
posted as other financial items. The decline in the value of the

Russian rouble and the Turkish lira had a negative impact on finan-
cial items in the second quarter.

The volume of beer sold by Carlsberg Breweries in the second
quarter totalled NOK 21.8 million hectolitres, 22 % higher than in
the corresponding period of last year. The rise in volume is mainly
ascribable to continued strong growth at BBH, a new structure in
Poland and the acquisition of Türk Tuborg. Sales volume of other
beverages totalled NOK 6.3 million hectolitres, 6 % higher than the
corresponding period of last year. 

Carlsberg Breweries continued to expand in Eastern and Central
Europe in the second quarter. At the end of May, Carlsberg Breweries
increased its interest in the Croatian brewery Panonska to 80 %,
which was consolidated from the beginning of June. During the peri-
od, BBH also decided to build two new breweries, one in eastern
Siberia and one in Kiev. At the end of June, Carlsberg Breweries
acquired a majority of the shares in the Bulgarian brewery,
Shumensko. 

Operating revenues for the market region Northern and Western
Europe totalled NOK 2,979 million in the second quarter, 5 % higher
than in the same period of last year adjusted for currency effects.
Operating profit before goodwill amortisation totalled NOK 342
million, 2 % lower than last year adjusted for currency effects. At the
end of the first six months, operating profit before goodwill amorti-
sation was NOK 400 million, 17 % higher than in the first half of last
year, adjusted for currency translation. Carlsberg-Tetley continued to
achieve satisfactory volume growth, which in the case of beer
amounted to 6 % in the second quarter. On the Nordic markets,
Carlsberg Breweries achieved satisfactory sales and profit growth in
Norway and Finland, while in Denmark the results were on a par
with last year. In the second quarter, the businesses in Southern
Europe were affected by unfavourable weather, which led to negative
development in sales and profit. Feldschlösschen is developing as
anticipated. 

The market region Central and Eastern Europe continued to
report strong growth in the second quarter. Operating revenues
amounted to NOK 901 million and operating profit before goodwill
amortisation was NOK 191 million, a rise of 51 % and 43 % respect-
ively compared with the corresponding period of last year and adju-

1.1.-30.6. 1.1.-31.12. 1.4.-30.6. 1.1.-30.6. 1.1.-31.12. 1.4.-30.6.
Amounts in NOK million 2002 2001 2001 2002 2001 2002 2001 2001 2002 2001

Orkla Foods 5,329 5,397 11,133 2,641 2,691 352 384 952 185 215
Orkla Beverages 7,270 7,083 14,924 4,075 3,992 666 541 1,311 525 493
Orkla Brands 2,202 2,248 4,527 1,070 1,082 367 327 648 192 163
Orkla Media 3,620 3,773 7,453 1,882 1,930 47 177 294 56 104
Eliminations (68) (69) (153) (29) (26) 0 0 0 0 0

Branded Consumer Goods 18,353 18,432 37,884 9,639 9,669 1,432 1,429 3,205 958 975
Chemicals 3,017 3,282 6,581 1,490 1,753 311 326 569 171 199
H.O./Unallocated/Eliminations (31) 120 79 (17) 66 (58) (51) (117) (23) (16)

Industry 21,339 21,834 44,544 11,112 11,488 1,685 1,704 3,657 1,106 1,158
Financial Investments 112 105 255 61 46 10 21 29 7 6

Group 21,451 21,939 44,799 11,173 11,534 1,695 1,725 3,686 1,113 1,164

Operating revenues Operating profit before
goodwill amortisation

*) Due to the introduction of new Danish accounting legislation, Carlsberg Breweries has made
changes in its accounting practice with effect from 2002. Since these changes, seen as a whole,
do not have any material effect on Orkla ASA's accounts, the Group will not amend its accounts
or issue pro forma figures for 2001. The comparison with 2001 for Orkla Beverages as a whole
and for the main market areas is therefore made against the figures reported last year.



sted for currency translation. At the end of the first six months, ope-
rating profit before goodwill amortisation totalled NOK 264 million,
NOK 65 million higher than last year.

BBH's beer sales volume was up 34 % in the second quarter. In
the first six months of the year, the total beer market grew 16 % in
Russia, 19 % in Ukraine and 18 % in the Baltic States, while BBH's
volume growth on these markets was 40 %, 43 % and 28 % respect-
ively. On the Russian market, BBH increased its market share by
5.6 percentage points to 33.3 % in the first six months of 2002. Two
percentage points of this growth are ascribable to the consolidation
of Vena and Voronezh.

The new structure at the Polish company Carlsberg Okocim is
now operational and is contributing to higher volumes. In conjunc-
tion with cost synergies, it also contributed to profit improvements.
The Turkish business reported volume growth, but the currency
situation and high financing costs had a negative impact on profit.

Operating revenues for Carlsberg Asia (50%) in the second
quarter totalled NOK 92 million, while operating profit before good-
will amortisation was NOK 41 million.

The trend in South Korea, Malaysia and Singapore was positive
in the second quarter, while revenues were somewhat lower in
Thailand. As we have mentioned before, the Thai business is current-
ly being developed and to ensure an acceptable profit level during
the development period, the parties have agreed on a profit guaran-
tee from the Thai business of USD 50 million per year in pre-tax
profit over a three-year period. Profit has been posted in accordance
with this guarantee. 

Orkla Brands
· 18 % profit growth
· Positive trend for margins
· Positive effect from new product launches

Orkla Brands posted operating revenues of NOK 1,070 million in
the second quarter of 2002. For continuing business, adjusted for
currency effects, this is 1 % higher than last year. The trend for reve-
nues was therefore somewhat better than in the first quarter of 2002,
but continues to be affected by weak distribution for Household
Textiles and, as anticipated, lower exports for Lilleborg Home and
Personal Care. In addition to this, sales of Snacks in Sweden were
lower in the second quarter due to the acrylamide scare. This year's
launches of new products and also satisfactory sales growth for
Lilleborg Industrial Detergents made a positive contribution. At the
end of the first six months, operating revenues totalled NOK 2,202
million which, adjusted for currency effects, was on a par with reve-
nues in the corresponding period of 2001. 

Operating profit before goodwill amortisation in the second
quarter was NOK 192 million, 18 % higher than last year. With the
exception of Household Textiles and Snacks, all businesses posted
higher profit than last year. This year's new launches have had a posi-
tive impact and are part of the reason for the rise in profit. At the
end of the first six months, operating profit before goodwill amorti-
sation totalled NOK 367 million, 12 % higher than last year. 

With the exception of Household Textiles, there were minimal
changes in market shares for Orkla Brands products. The most

important launch this year is Define, a hair care series from Lilleborg
Home and Personal Care. After six months, Define has established a
position as market leader in the hair segment in Norway. The retail
trade takes a positive view of the launch, which has so far led to sig-
nificant growth for this category. 

The improvement project for Biscuits, which was initiated in the
fourth quarter of 2001, is proceeding as planned. Despite non-recur-
ring costs, its effect on profit for 2002 is still regarded as being neu-
tral.

Orkla Media
· Advertising markets still weak in Denmark and Poland
· Positive trend for Magazines. Satisfactory circulation growth for 

Her og Nå
· Newspaper strike in Norway reduced profit by NOK 7-8 million
· Agreement of intent on printing cooperation with Politiken in 

Denmark

Operating revenues for Orkla Media totalled NOK 1,882 million in
the second quarter. For continuing business, adjusted for currency
effects, this was equivalent to a decline of 4%, which was mainly due
to falling advertising revenues. Operating profit before goodwill
amortisation was NOK 56 million, compared with NOK 104 million
in the second quarter of last year. The free newspaper, Urban, redu-
ced profit by NOK 22 million in the second quarter. Advertising
markets are expected to remain weak for Orkla Media's newspaper
operations. 

As anticipated, Berlingske posted a substantial decline in profit
compared with the corresponding period of last year. The main
reason continued to be the strong decline on the Danish advertising
market, particularly classified ads (vacant posts). The trend in adver-
tising volumes for Berlingske appears to be in line with the total
market. Manpower reductions and lower paper prices partially offset
the negative trend in advertising sales. A decision has been made to
establish a Shared Service Centre for administrative services. Invest-
ment in the free newspaper, Urban, is proceeding according to plan.
Circulation figures for Berlingske's newspapers declined slightly
compared with last year. An agreement of intent has been signed to
cooperate on printing with Politiken. 

Newspapers Norway reported profit on a par with 2001 in the
second quarter, although the newspaper strike in May-June had a
negative impact. Adjusted for the newspaper strike, advertising
volume for the Group's newspapers in Norway was on a par with last
year. Circulation figures for the Group's newspapers declined slight-
ly. An agreement has been signed with A-pressen concerning classi-
fied ads on the Internet. 

Profit for Newspapers Eastern European declined in comparison
with last year, mainly due to the weaker advertising market in
Poland. Cost reductions offset much of the negative trend in adverti-
sing volume. Efforts to regionalise and restructure Orkla Media's
newspaper operations in Poland have been initiated. Due to the
focus on product development and stronger circulation marketing,
Orkla Media's newspapers are still market leaders in Poland in terms
of circulation.



Magazines continued to achieve positive growth, and profit was
higher than in the corresponding period of last year. The weekly
magazine Her og Nå continued to report circulation growth and, in
conjunction with cost rationalisation, this contributed to the rise in
profit for Magazines.

Operating profit for Direct Marketing was on a par with the
second quarter of last year. A decline in the Norwegian business was
offset by the progress of the Swedish operations. 

Chemicals
· Continued profit growth for Borregaard LignoTech
· Stable market for speciality cellulose
· Currency effects and high energy costs had a negative impact on 

profit

Borregaard's operating revenues totalled NOK 1,490 million in the
second quarter of 2002, which is equivalent to a decline of 7 % for
continuing business adjusted for currency effects. Denofa experien-
ced the sharpest decline, largely due to the cessation of trading acti-
vities.

Operating profit before goodwill amortisation totalled NOK 171
million, compared with NOK 199 million in the second quarter of
2001. Quarterly profit was affected by the stronger Norwegian krone
and the weaker US dollar, although the impact was reduced by cur-
rency hedging. 

Borregaard LignoTech experienced a very good second quarter,
with satisfactory profit in all markets and regions. The effect of the
ongoing improvement programme is positive, while the most impor-

tant market segments are generally stable. The expansion of the
factory in South Africa is proceeding as planned and is expected to
be completed in the first half of 2003.

Borregaard ChemCell reported somewhat lower profit than in
the second quarter of last year. The market situation for highly speci-
alised cellulose was stable. The effect of the stronger exchange rate
for the Norwegian krone was negative, although its impact was redu-
ced by currency hedging. High energy costs were only partially
offset by lower freight costs. Profit from basic chemicals was some-
what lower than last year due to a decline in the caustic soda market.

Borregaard Synthesis reported weak profit in the second quarter
compared with the previous quarter and the corresponding period
of last year. Sales of pharmaceutical intermediates vary from one
quarter to the next and deliveries were low in the second quarter.
Furthermore, the market is still affected by tough competition and
pressure on prices. 

Denofa's profit was somewhat lower than in the second quarter
of 2001 due to a drop in deliveries to the fish feed industry and lower
sales of vegetable oils and fats to the domestic market. As a result of
high raw materials prices for marine oils, exports of marine fat decli-
ned. 

Borregaard Energy reported profit on a par with the same peri-
od of last year. A high level of own production offset low prices.

The Swedish business Kemetyl was sold in the second quarter
and, according to preliminary calculations, the accounting gain was
NOK 25 million. 

Group balance sheet
30.6. 30.6. 31.12

Amounts in NOK million 2002 2001 2001

Assets:
Long-term assets 27,468 28,404 28,434
Portfolio investments etc. 12,017 13,346 11,599
Short-term assets 14,287 14,644 14,612

Total assets 53,772 56,394 54,645

Equity and Liabilities:
Equity and minority interests 19,015 18,933 18,957
Interest-bearing liabilities 22,968 24,827 22,712
Interest-free liabilities and
provisions 11,789 12,634 12,976

Total equity and liabilities 53,772 56,394 54,645

Equity to total assets ratio (%):
Book 35.4 33.6 34.7
Including unrealised gains 
before tax 37.8 37.0 37.8

Cash flow
1.1.-30.6. 1.1.-31.12. 1.4.-30.6.

Amounts in NOK million 2002 2001 2001 2002 2001

Industry area:
Operating profit 1,409 1,502 3,231 947 1,046
Depreciation and write-downs 1,363 1,280 2,606 698 633
Change in net working capital 39 (631) 12 443 (883)
Cash flow from operating activities 2,811 2,151 5,849 2,088 796
Net replacement expenditure (668) (796) (1,960) (258) (137)
Free cash flow operating activities 2,143 1,355 3,889 1,830 659
Financial items, net (545) (593) (1,301) (356) (354)

Free cash flow from Industry area 1,598 762 2,588 1,474 305

Free cash flow from Financial Investments 458 698 955 412 503
Taxes and dividends paid (1,581)(1,274) (1,951) (872)(1,156)
Sold companies 74 101 2,455 74 0
Miscellaneous capital transactions (66) 88 (96) (77) 23

Group’s self-financing capacity 483 375 3,951 1,011 (325)

Expansion investments (Industry area) (364) (199) (726) (155) (117)
Acquisitions (828)(4,009) (4,769) (587) (402)
Net purchases/sales portfolio investm. (588) (173) 41 (26) (258)
Share buy back (186) 0 (64) (140) 0

Net cash flow (1,483)(4,006) (1,567) 103 (1,102)
Currency translations net 
interest-bearing net 837 327 416 540 36

Change in net interest-bearing debt 646 3,679 1,151 (643) 1,066

Net interest-bearing debt 19,77821,660 19,132



If undelivered, please return to: Orkla ASA 
Shareholder service
P.O. Box 423 Skøyen 
NO-0213 Oslo, Norway

In the event of a change of address, shareholders are 
requested to contact their account manager (bank etc.)

Information on Orkla is available at: www.orkla.com

Financial Investments
After rising 7.1 % in the first quarter, the Oslo Stock Exchange
Benchmark Index dropped 17.1 % in the second quarter of 2002.
The Index was thus 11.2 % lower than at the beginning of the year.
The other Nordic markets were also weak in the second quarter. The
sharpest decline was on the Finnish Stock Exchange, which dropped
25.7 %. The FT World Index was down 12.7 % in the second quarter.

Orkla's investment portfolio performed considerably less negati-
vely in the second quarter than the stock markets in general. The
yield in the first six months was -0.7 %. The investment in Elkem
made a positive contribution to the return on the portfolio, while the
investment in Storebrand had the strongest negative impact. Profit
before tax for the Financial Investments division amounted to NOK
508 million, compared with NOK 1,056 million in the corresponding
period last year. Realised gains in the first six months totalled NOK
179 million, compared with NOK 507 million last year. Dividends
received amounted to NOK 315 million. The Orkla Finans Group
reported a decline in profit as a result of reduced activity at Enskilda
Securities (22.5 % interest).

Net purchases of shares totalled NOK 26 million in the second
quarter.

The net asset value of the share portfolio declined NOK 203 mil-
lion in the first six months to NOK 12,320 million. The market value
of the portfolio at the end of the quarter was NOK 13,930 million
and foreign investments accounted for 28.6 % of the total portfolio.
Unrealised gains totalled NOK 2,074 million.

The financial markets continued to fall after the end of the
quarter and as of 31 July the return on the portfolio was approxi-
mately -7 % compared with -18,3 % for the Oslo Stock Exchange
Benchmark Index.

Cash flow, investments and financial situation
In the second quarter, a reduction in working capital for the
Industry division had a positive impact on Group cash flow.

The capacity expansion projects carried out at BBH during the
quarter account for most of the expansion investments in the
Industry division, which amounted to NOK 155 million. During the
second quarter, Carlsberg Breweries acquired a business in Croatia
and increased its interest in the Polish business. Moreover, Orkla
Foods acquired the remaining 50 % of Jästbolaget (yeast) and
Topway in Romania. This explains the companies acquired during
the period. 

The Group's net purchases of portfolio shares during the quarter
totalled NOK 26 million. 

After paying dividends and taxes, net cash flow at the end of the
second quarter totalled NOK -1.5 billion. This was offset by positive
currency effects on the loan portfolio and net interest-bearing debt
in Norwegian kroner increased by NOK 0.6 billion.

The average borrowing rate in the first six months of the year
was 5.4 %. The percentage of interest-bearing debt at floating
interest rates at the end of the second quarter was approximately 80
%, mainly in NOK, SEK, EUR, USD, DKK and CHF.

Other matters
At a meeting of Orkla's Corporate Assembly on 29 May 2002, Anne
Birgitte Lundholt, Managing Director of Danske Slagterier was elec-
ted to be a new member of the Board of Directors of Orkla ASA. She
was formerly Minister of Industry and Energy in the Danish
Government (1989-1993). Frode Alhaug resigned from the Board on
the same date. Kjell Almskog and Bjørn Savén were re-elected.

Outlook
The second quarter was characterised by the stock market decline,
which intensified in July. There is considerable uncertainty about
future stock market trends, and in general, uncertainty has increased
concerning the economic prospects for 2002 in comparison with the
Board of Directors' comments in the Annual Report for 2001 and at
the end of the first quarter of 2002. 

Nevertheless, no significant changes are anticipated on Orkla's
main markets in 2002. For the year as a whole, Carlsberg Breweries
and Orkla Brands are expected to achieve growth. Orkla Foods is
anticipated to perform on a par with or slightly below last year. The
performance of Orkla Media, which is affected by the decline in the
advertising markets, is expected to be weak this year. The weaker
USD will have a negative impact on the Chemicals business, even
though it will be ameliorated by the currency hedging contracts that
have been entered into. 

Oslo, 7 August 2002 
The Board of Directors of Orkla ASA


